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ABSTRAK 

 
Penelitian ini bertujuan untuk menganalisis pengaruh kualitas pelayanan 

dan kualitas produk terhadap kepuasan konsumen pada restoran serba penyet 

spesial sambal ngawi. Sampel yang digunakan dalam penelitian ini sebanyak 100 

responden dengan teknik accidental sampling. Teknik analisis data menggunakan 

regresi linier berganda. Hasil penelitian menunjukkan bahwa secara parsial 

variabel kualitas pelayanan dan kualitas produk berpengaruh signifikan dan positif 

terhadap kepuasan konsumen pada restoran serba penyet spesial sambal ngawi. 

Kata Kunci : Pelayanan, Produk dan Kepuasan Konsumen 
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THE EFFECT OF SERVICE QUALITY AND PRODUCT QUALITY ON 

CONSUMER SATISFACTION IN THE RESTAURANT 

ALL SPECIAL SHIP NGAWI SHIPMENT 

 

 

ABSTRACT 

 

 

 

This study aims to analyze the effect of service quality and product quality 

on consumer satisfaction at a restaurant that is all-round special with sambal 

ngawi. The sample used in this study were 100 respondents with accidental 

sampling technique. Technical analysis of data using multiple linear regression 

technique. The results study indicate that partially the service quality and product 

quality variables have a significant and positive effect on consumer satisfaction at 

a restaurant that is all-round special with sambal ngawi. 

Keywords: Service, Product and Customer Saticfaction 


