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ABSTRAKSI

Dengan kondisi persaingan yang ketat dalam industri restoran
khususnya di Surabaya, para pebisnis restoran tersebut berusaha untuk
menawarkan sesuatu yang unik daripada para pesaingnya. Dengan
keunggulan yang dimiliki akan menciptakan sebuah loyalitas merek. Bila
identitas merek dapat membentuk persepsi konsumen dengan benar
ditambahkan kepribadian pada merek, yang bertujuan untuk menimbulkan
image konsumen tersebut melalui menggunakan merek tersebut, serta cara
mengkomunikasikan merek dengan baik dan efektif, maka strategi merek
ini dapat berhasil dalam mencapai loyalitas merek. Tujuan penelitian ini
adalah untuk mengetahui pengaruh brand identity, brand personality dan
brand communication terhadap brand loyalty Restoran XO Suki di
Surabaya.

Penelitian ini menggunakan analisis regresi linier berganda untuk
mengetahui seberapa besar pengaruh brand identity, brand personality dan
brand communication terhadap brand loyalty Restoran XO Suki di
Surabaya.

Hasil penelitian menunjukkan bahwa 1 brand identity, brand
personality dan brand communication secara simultan berpengaruh
signifikan terhadap brand loyalty. 2 brand identity berpengaruh positif
terhadap brand loyalty. 3 brand personality berpengaruh positif terhadap
brand loyalty. 4 brand communication tidak berpengaruh positif terhadap
brand loyalty.



THE INFLUENCE OF BRAND IDENTITY, BRAND PERSONALITY
AND BRAND COMMUNICATION TOWARD BRAND LOYALTY
OF XO SUKI RESTAURANT IN SURABAYA

ABSTRACT

In the highly competition of restaurant businesses especially in
Surabaya, so many restaurant businessman trying hard to offer something
unique from the others. Having a competitive advantage creates a brand
loyalty. If brand identity can exactly build consumer perception, added with
personality on a brand in order to cause consumer image through using that
brand and communicate it effectively and very well, then brand strategy can
successfully reach brand loyalty. The purpose of this study is to know the
influence of brand identity, brand personality and brand communication
toward brand loyalty of XO Suki Restaurant in Surabaya.

The study uses multiple linear regression to know how much the
influence of brand identity, brand personality and brand communication
simultaneously toward brand loyalty.

The result of this study shows that 1 brand identity, brand personality
and brand communication simultaneously have a significant influence
toward brand loyalty. 2 brand identity has a positive influence towards
brand loyalty. 3 brand personality has a positive influence towards brand
loyalty. 4 brand communication does not have a positive influence towards
brand loyalty.



