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ABSTRAK

Tujuan penelitian ini adalah untuk meneliti pengaruh corporate social
responsibility terhadap profitabilitas perusahaan, sales growth perusahaan, nilai
perusahaan pada perusahaan manufaktur yang terdaftar di Bursa Efek Indonesia
tahun 2016 sampai 2019 dengan menggunakan metode analisis Ordinary Least
Square Regression digunakan dalam penelitian ini untuk menguji beberapa
variabel yang diprediksi mempengaruhi corporate social responsibility variabel
seperti profitabilitas perusahaan, sales growth perusahaan, nilai perusahaan, dan
begitu dengan variabel kontrol seperti leverage keuangan dan size perusahaan.
Penelitian ini menggunakan dua teori yaitu teori investasi dan teori sinyal. Pada
peneliti ini menggunakan teknik purposive sampling sehingga didapatkan 40
sampel perusahaan manufaktur dengan jumlah observasi sebanyak 160 data
perusahaan manufaktur yang memenuhi kriteria dalam penelitian ini.

Hasil dari penelitian menunjukkan bahwa corporate social responsibility
terhadap profitabilitas perusahaan tidak memiliki pengaruh signifikan yang
mempunyai nilai sebesar 0.042, dan corporate social responsibility terhadap sales
growth perusahaan tidak memiliki pengaruh signifikan yang mempunyai nilai
sebesar -0.035. Namun berbeda dengan corporate social responsibility terhadap
nilai perusahaan yang mempunyai nilai sebesar 22.367 yang memiliki pengaruh
signifikan.

Kata Kunci: Corporate Social Responsibility, Profitabilitas, Sales Growth, Nilai
Perusahaan
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THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY ON
PROFITABILITY, SALES GROWTH, COMPANY VALUE
ON A MANUFACTURING COMPANY REGISTERED
IN INDONESIA STOCK EXCHANGE
YEAR 2016-2019

ABSTRACT

The purpose of this study is to examine the effect of corporate social
responsibility on company profitability, company sales growth, and company
value in manufacturing companies listed on the Indonesia Stock Exchange from
2016 to 2019 using the Ordinary Least Square (OLS) Regression analysis method
used in this study to test several variables predicted to affect corporate social
responsibility variables such as company profitability, company sales growth,
firm value, and so on control variables such as financial leverage and company
size. This study uses two theories, namely investment theory and signal theory. In
this study, using purposive sampling technique in order to obtain 40 samples of
manufacturing companies with 160 observations of manufacturing company data
that meet the criteria in this study.

The results of the study indicate that corporate social responsibility on
company profitability has no significant effect which has a value of 0.042, and
corporate social responsibility on company sales growth has no significant effect
which has a value of -0.035. However, it is different from corporate social
responsibility on firm value which has a value of 22,367 which has a significant
effect.

Keywords: Corporate Social Responsibility, Profitability, Sales Growth,
Company Value
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