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ABSTRAK 

 

PENGARUH BRAND AMBASSADOR “MOHAMMAD AHSAN DAN 

HENDRA SETIAWAN” DAN PRODUCT QUALITY TERHADAP 

PURCHASE DECISION MELALUI BRAND IMAGE PADA PRODUK 

MIZUNO OFFICIAL STORE DI BLIBLI.COM 

 

Penelitian ini bertujuan untuk mengetahiu Pengaruh brand ambassador 

“Mohammad Ahsan dan Hendra Setiawan” dan product quality terhadap purchase 

decision melalui brand image pada produk raket dan perlengkapan mizuno 

badminton indonesia di blibli.com. Dalam penelitian ini mengguakan sampel secara 

acak sebanyak 100 responden dengan metode non probability sampling dengan 

menggunakan cara purposive sampling. Responden yang di pilih merupakan 

pembeli produk Mizuno Badminton Indonesia di Blibli.ata yang terkumpul akan 

diolah dengan menggunakan SEM-PLS. Dengan hasil kesimpulan bahwa Pengaruh 

Brand Ambassador dan Product Quality Berpengaruh Signifikan Terhadap 

Purchase Decision Melalui Brand Image pada produk raket dan perlengkapan 

mizuno badminton indonesia di blibli.com 

 

Kata kunci: duta merek , kualitas produk , citra merek , keputusan pembelian 
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ABSTRACT 

 

THE EFFECT OF AMBASSADOR BRAND "MOHAMMAD AHSAN AND 

HENDRA SETIAWAN" AND THE QUALITY OF THE PRODUCTS ON 

THE DECISION OF PURCHASE PURCHASE IMPROVEMENT 

THROUGH IMAGES IN MIZUNO PRODUCTS OFFICIAL STORES IN 

BLIBLI.COM 

 

This study aims to determine the effect of brand ambassadors "Mohammad Ahsan 

and Hendra Setiawan" and product quality on purchasing decisions through brand 

image on Indonesian badminton rackets and equipment at blibli.com. In this study 

using a random sample of 100 respondents with a non-probability sampling method 

using purposive sampling method. The selected respondents are buyers of Mizuno 

Badminton Indonesia products in Blibli.ata collected will be processed using SEM-

PLS. With the conclusions that affect Brand Ambassadors and Product Quality, 

Significantly Influence Purchasing Decisions Through Brand Image on Indonesian 

racquet and mizuno badminton equipment at blibli.com 

 

Keywords: brand ambassador, product quality, brand image, purchasing decision 
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