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ABSTRAK 

 

 Penelitian ini bertujuan untuk meneliti dan menganalisa pengaruh 

dari Attributes related to the product, Attributes related to the service, dan 

Attributes related to the purchase terhadap store loyalty. Manfaat yang 

diperoleh dari penelitian ini adalah memberikan masukan kepada pemasar 

dalam perusahaan sebagai dasar untuk menggunakan berbagai macam 

atribut-atribut guna memperoleh store loyalty di benak konsumen. 

 Variabel dalam penelitian ini terdiri dari variabel bebas dan 

variabel terikat. Variabel bebas terdiri dari Attributes related to the product, 

Attributes related to the service, dan Attributes related to the purchase. 

Sedangkan variabel terikat terdiri dari store loyalty. Teknik pengambilan 

sampel dalam penelitian ini menggunakan metode purposive sampling yang 

artinya teknik pengambilan sampel dilakukan dengan pemilihan responden 

yang sesuai dengan karakteristik yang telah ditetapkan. Sedangkan teknik 

analisa yang digunakan adalah regresi linier berganda. 

 Hipotesis dalam penelitian ini menunjukkan bahwa H1: Attributes 

related to the product berpengaruh positif terhadap store loyalty, H2: 

Attributes related to the service berpengaruh positif terhadap store loyalty, 

H3: Attributes related to the purchase berpengaruh positif terhadap store 

loyalty. Hasil temuan dalam penelitian ini bahwa Attributes related to the 

product, Attributes related to the service, dan Attributes related to the 

purchase terbukti berpengaruh positif terhadap store loyalty. 

 

Kata kunci: atribut-atribut kepuasan konsumen, kesetiaan toko 
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ABSTRACT 

INFLUENCE OF ATTRIBUTES CONSUMER SATISFACTION TO 

STORE LOYALTY IN HARTONO ELEKTRONIK BUKIT DARMO 

SURABAYA 

 

 This study aims to examine and analyze influence of attributes 

related to the product, attributes related to the service and attributes related 

to the purchase to store loyalty. The benefits from this study is to provide 

sugesstions to marketers within the company as a basis for using the 

attributes to gain store loyalty in the minds of consumers. 

 Variables in this study consisted of independent variable and 

dependent variable. Independent variable consisted of attributes related to 

the product, attributes related to the service and attributes related to the 

purchase. While dependent variable consisted of store loyalty. Sampling 

technique used in this study is purposive sampling which means that 

sampling is done with the selection of respondent accordance with 

predetermined characteristics. While the analysis techniques used are 

multiple linear regression analysis model. 

 Hypothesis in this study indicate that, H1: attributes related to the 

product has a positive influence on store loyalty, H2: attributes related to 

the service has a positive influence on store loyalty, H3: attributes related 

to the purchase has a positive influence on store loyalty. The results in this 

study indicate that attributes related to the product, attributes related to the 

service and attributes related to the purchase has positive influence on store 

loyalty. 

 

Keywords: attributes consumer satisfaction, store loyalty 
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