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ABSTRAK 

 

 Perusahaan dalam menjalankan aktivitas bisnisnya tidak hanya bergantung 

pada pihak internal tetapi juga bergantung pada pihak eksternal. Terjalinnya 

hubungan baik antara perusahaan dengan masyarakat dan lingkungan menjadi 

salah satu faktor penentu kelangsungan operasi suatu perusahaan. Pengungkapan 

Corporate Social Responsibility merupakan salah satu wujud kepedulian sosial 

perusahaan terhadap masyarakat dan lingkungan atas dampak yang ditimbulkan 

dari aktivitas bisnisnya. Selain itu, agar memperoleh respon yang positif dari 

pemangku kepentingan yaitu investor, manajemen sering kali melakukan 

manajemen laba untuk mencapai laba pada tingkat tertentu, salah satunya ialah 

manajemen laba riil. Manajemen laba riil merupakan tindakan manipulasi laba 

melalui aktivitas normal perusahaan yang cenderung sulit diketahui oleh investor. 

 Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

pengungkapan Corporate Social Responsibility dan Real Earnings Management 

terhadap keinformatifan laba. Pengungkapan Corporate Social Responsibility 

diukur dengan standar dari Global Reporting Initiative (GRI) G4, yaitu Corporate 

Social Responsibility Disclosure Index (CSRDI). Real Earnings Management 

diukur menggunakan tiga proksi yaitu arus kas operasi abnormal, beban 

diskresioner abnormal, dan biaya produksi abnormal. Keinformatifan laba dapat 

diukur dengan Earnings Response Coefficient (ERC). Objek penelitian yang 

digunakan yaitu perusahaan manufaktur yang terdaftar di BEI pada periode 2014-

2018. Pemilihan sampel dilakukan dengan teknik puposive sampling dengan 

teknik analisis data regresi linier berganda. Hasil penelitian ini menunjukkan 

bahwa pengungkapan Corporate Social Responsibilityberpengaruh negatif 

terhadap keinformatifan laba dan Real Earnings Management tidak berpengaruh 

terhadap keinformatifan laba. 

 

Kata Kunci: Pengungkapan Corporate Social Responsibility, Real Earnings 

Management, Keinformatifan Laba 
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THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY 

DISCLOSURE AND REAL EARNINGS MANAGEMENT ON EARNINGS 

INFORMATIVENESS 

 

 Companies in carrying out business activities not only depend on internal 

parties but also depend on external parties. Establishing a good relationship 

between the company and the community and the environment is one of the 

determining factors in the continuity of a company's operations. Disclosure of 

Corporate Social Responsibility is one form of corporate social concern for the 

community and the environment for the impacts arising from its business 

activities. In addition, in order to obtain a positive response from stakeholders, 

namely investors, management often performs earnings management to achieve 

profits at a certain level, one of which is real earnings management. Real earnings 

management is an act of profit manipulation through the normal activities of 

companies that tend to be difficult for investors to know. 

 This study aims to examine and analyze the effect of Corporate Social 

Responsibility and Real Earnings Management disclosure on earnings 

informativeness. Disclosure of Corporate Social Responsibility is measured by the 

standards of the Global Reporting Initiative (GRI) G4, namely the Corporate 

Social Responsibility Disclosure Index (CSRDI). Real Earnings Management is 

measured using three proxies namely abnormal operating cash flow, abnormal 

discretionary expenses, and abnormal production costs. Earnings informativeness 

can be measured by Earnings Response Coefficient (ERC). The object of research 

used is manufacturing companies listed on the Stock Exchange in the 2014-2018 

period. The sample selection is done by puposive sampling technique with 

multiple linear regression data analysis techniques. The results of this study 

indicate that the disclosure of Corporate Social Responsibility has a negative 

effect on earnings informativeness and Real Earnings Management does not affect 

earnings informativeness. 

 

Keywords: Corporate Social Responsibility Disclosure, Real Earnings 

Management,  Earnings Informativeness 


