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PENGARUH PERCEIVED OF SECURITY DAN SOCIAL INFLUENCE TERHADAP
TRUST DALAM ADOPSI PEMBAYARAN ELEKTRONIK APLIKASI AYOPOP DI
SURABAYA

ABSTRAK

Ayopop merupakan hasil produk dari PT Ayopop Teknologi Indonesia Ayopop merupakan
perusahaan fintech yang bergerak di bidang elektronik payment. Seiring dengan persaingan
industri e-payment yang semakin ketat maka penelitian ini dilakukan untuk menguji pengaruh
Perceived of Security dan Social Influence terhadap Trust dalam adopsi pembayaran elektronik
pada aplikasi Ayopop di Surabaya.

Penelitian ini menggunakan data primer dengan melakukan survei kuesioner kepada
pengguna Ayopop di Surabaya. Teknik pengambilan sampel menggunakan teknik purposive
sampling sebanyak 140 responden. Teknik analisis data yang digunakan dalam penelitian ini
adalah analisa kuantitatif dengan metode SEM.

Hasil penelitian menunjukkan bahwa Perceived of Security berpengaruh signifikan
terhadap Trust. Perceived of Security berpengaruh signifikan Adoption pada aplikasi Ayopop di
Surabaya. Social Influence berpengaruh signifikan terhadap Trust. Social Influence berpengaruh
signifikan terhadap Adoption pada aplikasi Ayopop di Surabaya. Perceived of Security
berpengaruh signifikan terhadap Adoption melalui Trust pada aplikasi Ayopop di Surabaya. Dan
Social Influence berpengaruh signifikan terhadap Adoption melalui Trust pada aplikasi Ayopop di
Surabaya.

Saran yang diberikan dalam penelitian ini yaitu manajemen PT Ayopop Teknologi
Indonesia diharapkan dapat terus melakukan inovasi dalam mengembangkan sistem keamanan
pada aplikasi Ayopop sehingga dapat meningkatkan tingkat adopsi penggunaan aplikasi Ayopop di
Surabaya. Manajemen PT Ayopop Teknologi Indonesia juga diharapkan dapat membuat program
yang mendukung interaksi antar pengguna Ayopop seperti fitur transfer dana antar pengguna
Ayopop dengan pemberian rewards poin. Hal itu diharapkan dapat meningkatkan tingkat adopsi
penggunaan aplikasi Ayopop di Surabaya.

Kata Kunci: Perceived of Security, Trust, Social Influence, Adoption, e-payment
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THE EFFECT OF PERCEIVED OF SECURITY AND SOCIAL INFLUENCE ON TRUST IN
THE ADOPTION OF ELECTRONIC PAYMENTS OF AYOPOP APPLICATIONS IN
SURABAYA

ABSTRACT

Ayopop is the product of PT Ayopop Teknologi Indonesia, Ayopop is a fintech company
engaged in electronic payments. Along with the increasingly fierce competition in the e-payment
industry, this research was conducted to understanding the influence of Perceived of Security and
Social Influence on Trust in the Adoption of electronic payments on the Ayopop application in
Surabaya.

This study uses primary data by conducting a survey of Ayopop users in Surabaya. The
sampling technique used a purposive sampling technique of 140 respondents. The data analysis
technique used in this research is quantitative analysis with SEM method. The results showed that
Perceived of Security proved significant to Trust. Perceived of Security applies a significant
adoption on the Ayopop application in Surabaya. Social influence has a significant effect on Trust.
Social influence has a significant effect on Adoption on the Ayopop application in Surabaya.
Perceived of Security has a significant effect on Adoption through Trust on Ayopop applications in
Surabaya. And social influence has a significant effect on Adoption through Trust in the Ayopop
application in Surabaya.

The advice given in this study is that the management of PT Ayopop Teknologi Indonesia is
expected to continue to innovate in developing security systems in Ayopop applications so as to
increase the adoption rate of using Ayopop applications in Surabaya. The management of PT
Ayopop Teknologi Indonesia is also expected to create a program that supports interaction
between Ayopop users such as the funds transfer feature between Ayopop users by awarding
rewards points. It is expected to increase the rate of adoption of the use of the Ayopop application

in Surabaya.
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