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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis Pengaruh Kualitas Produk dan 

Promosi Penjualan Terhadap Keputusan Pembelian Ulang melalui Kepuasan 

Konsumen pada Steak 21 di Surabaya. Penelitian ini menggunakan metode 

kuantitatif dan data yang digunakan dalam penelitian ini adalah data primer. Jumlah 

sampel yang digunakan dalam penelitian ini adalah sebanyak 150 responden 

dengan teknik penyampelan nonprobability sampling menggunakan purposive 

sampling. Teknik analisis yang digunakan adalah analisis SEM dengan program 

LISREL. 
 Hasil penelitin ini menunjukkan bahwa Kualitas Produk berpengaruh 

signifikan terhadap Kepuasan Konsumen, Promosi Penjualan berpengaruh 

signifikan terhadap Kepuasan Konsumen, Kepuasan Konsumen berpengaruh 

signifikan terhadap Keputusan Pembelian Ulang, Kualitas Produk berpengaruh 

signifikan terhadap Keputusan Pembelian Ulang melalui Kepuasan Konsumen, 

Promosi Penjualan berpengaruh signifikan terhadap Keputusan Pembelian Ulang 

melalui Kepuasan Konsumen. 

 

 

Kata Kunci:  Kualitas Produk, Promosi Penjualan, Kepuasan Konsumen, 

Keputusan Pembelian Ulang. 
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THE EFFECT OF PRODCT QUALITY AND SALES PROMOTION ON 

REPURCHASE DECISION THROUGH CUSTOMER SATISFACTION AT 

STEAK 21 IN SURABAYA 

 

ABSTRACT 

 

This study is to analyse the effect of Product Quality and Sales Promotion 

on Repurchase Decision through Customer Satisfaction at Steak 21 in Surabaya. 

This research are using Quantitative Method and the data that used in this research 

are a Primary Data. The amount of sample that used in this research is 150 

respondents with non-probability sampling technic and purposive sampling. The 

technic that the analysis used is SEM analyse with LISREL program. 

The result of this research showed that Product Quality has significant effect 

on Customer Satisfaction, Sales Promotion has significant effect on Customer 

Satisfaction, Customer Satisfaction has significant effect on Repurchase Decision, 

Product Quality has significant effect on Repurchase Decision through Customer 

Satisfaction, Sales Promotion has significant effect on Repurchase Decision 

through Customer Satisfaction. 

 

Keywords: Product Quality, Sales Promotion, Customer Satisfaction, Repurchase 

Decision 
 


