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ABSTRAK 

Stefany Astrid Dita Sartika Pangalila. NRP 1423014079. Motif Pengunjung 

Hotel Grand Inna Tunjungan Surabaya Dalam Membaca Majalah Internal 

Gracious Milik PT. Hotel Indonesia Natour. 

 

Penelitian ini bertujuan untuk mengetahui bagaimana motif 

pengunjung hotel grand inna tunjungan surabaya dalam membaca majalah 

internal gracious milik PT. Hotel Indonesia Natour. Majalah internal 

Gracious terbit setiap 6 bulan , dan sempat mengalami pergantian nama di 

tahun 2016 karena pergantian struktur organisasi perusahaan, yang 

sebelumnya bernama Plesure. Walau majalah internal ini dibuat di Jakarta 

tetapi majalah Gracious paling banyak diminati oleh pengunjung Hotel 

Grand Tunjungan Surabaya walaupun tidak ada unsur proximity. Peneliti 

mengukur motif dengan menggunakan indikator  milik McQuail yaitu 

Informasi, Identitas Personal, Integrasi dan Interaksi Sosial, dan Hiburan. 

Penelitian ini merupakan penelitian kuantitatif deskriptif. Menggunakan 

metode survey dengan kuesionair sebagai alat pengumpulan data dan 

pernyataan responden diukur dengan skala likert. 

 

Kata kunci: Motif, Majalah Internal, Gracious, Hotel Grand Inna Tunjungan 

Surabaya 
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ABSTRACT 

Stefany Astrid Dita Sartika Pangalila. NRP 1423014079. Motives of 

Surabaya Grand Inna Hotel’s Visitor in Reading Internal Magazines 

Gracious Owned by PT. Indonesia Natour Hotel. 

 

 This study aims to find out how the Motives of Surabaya Grand 

Inna Hotel’s Visitor in Reading Internal Magazines Gracious Owned by PT. 

Indonesia Natour Hotel. Internal Magazine Gracious is published every 6 

months, and had experienced of change its name in 2016. Because of 

company's organizational structure  has changed, previously called Plesure 

Internal Magazine. Although this internal magazine is made in Jakarta. 

Gracious magazine is most popular with visitors of the Grand Tunjungan 

Hotel Surabaya, although there is no element of proximity. The researcher 

measured the motives using McQuail's indicators, namely Information, 

Personal Identity, Integration and Social Interaction, and Entertainment. 

This research is descriptive quantitative research. Using survey method with 

questionnaire as a data collection tool and respondent's statement measured 

by Likert scale. 

 

Keywords: Motif, Internal Magazine, Gracious, Grand Inna Tunjungan 

Hotel Surabaya 

 

 


