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ABSTRAK 

Penelitian ini dilakukan dngan tujuan untuk mengetahui pengaruh lima 

variabel yaitu store image, attitude, subjective norm, dan perceived behavioral 

control dengan moderasi country of origin. Objek dalam penelitian ini adalah 

konsumen yang belum pernah membeli atau menggunakan tetapi sudah 

mengetahui produk Green Skincare The Body Shop di Surabaya. Teknis analisis 

data yang digunakan dalam pnelitian ini adalah regresi dan mengunakan program 

SPSS. Teknik pengambilan sampel yang digunakan adalah nonprobability 

sampling, dengan cara purposive sampling. Sampel yang digunakan dalam 

penelitian ini berjumlah 150 responden. Hasil penelitian ini membuktikan (1) 

Store image berpengaruh positif dan signifikan terhadap purchase intention pada 

Green Skincare di The Body Shop Surabaya, (2) Attitude berpengaruh positif dan 

signifikan terhadap purchase intention pada Green Skincare di The Body Shop 

Surabaya, (3) Subjective norm berpengaruh positif dan signifikan terhadap 

purchase intention pada Green Skincare di The Body Shop Surabaya, (4) 

Perceived behavioral control berpengaruh positif dan signifikan terhadap 

purchase intention pada Green Skincare di The Body Shop Surabaya, (5)  country 

of origin memperlemah hubungan attitude terhadap purchase intention pada 

Green Skincare di The Body Shop Surabaya, country of origin memperkuat 

hubungan subjective norm terhadap purchase intention pada Green Skincare di 

The Body Shop Surabaya, country of origin memperkuat hubungan perceived 

behavioral control terhadap purchase intention pada Green Skincare di The Body 

Shop Surabaya.  
 

 

Kata Kunci : Store Image, Attitude, Subjective Norm, Perceived Behavioral 

Control, country of origin, purchase intention. 
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THE IMPACT OF STORE IMAGE, ATTITUDE, SUBJECTIVE NORM, AND 

PERCEIVED BEHAVIORAL TO PURCHASE INTENTION WITH COUNTRY 

OF ORIGIN AS MODERATION AT GREEN SKINCARE IN THE BODY 

SHOP SURABAYA 

 

ABSTRAK 

 

This study was conducted with the aim of knowing the effect of five 

variables, namely store image, attitude, subjective norm, and perceived behavioral 

control by moderating the country of origin. The objects in this study are 

consumers who have never bought or used but already know the Green Skincare 

The Body Shop product in Surabaya. The data analysis technique used in this 

study is regression and uses the SPSS program. The sampling technique used was 

nonprobability sampling, by purposive sampling. The sample used in this study 

amounted to 150 respondents. The results of this study prove (1) Store image has 

a positive and significant effect on purchase intention on Green Skincare at The 

Body Shop Surabaya, (2) Attitude has a positive and significant effect on purchase 

intention on Green Skincare at The Body Shop Surabaya, (3) Subjective norm 

positive and significant effect on purchase intention at Green Skincare at The 

Body Shop Surabaya, (4) Perceived behavioral control has a positive and 

significant effect on purchase intention at Green Skincare at The Body Shop 

Surabaya, (5) country of origin weakens attitude relations to purchase intention at 

Green Skincare at The Body Shop Surabaya, country of origin strengthened the 

subjective norm relationship to purchase intention at Green Skincare at The Body 

Shop Surabaya, country of origin strengthened the relationship between perceived 

behavioral control and purchase intention at Green Skincare at The Body Shop 

Surabaya. 

 
 

Keywords: Store Image, Attitude, Subjective Norm, Perceived Behavioral 

Control, country of origin, purchase intention  

 


