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ABSTRAK 
 

 Sampling yang digunakan dalam penelitian ini adalah nonprobability sampling 

dan pengambilan sampel menggunakan teknik purposive sampling. Sampel berjumlah 

160 responden yaitu pria dan wanita. Pengumpulan data melalui kusioner online. 

Teknik analisis data dalam penelitian ini adalah SEM (stuctural equation modeling). 

Hasil pengujian menunjukan social value dan functional value memiliki pengaruh 

terhadap brand loyalty. Emotional value tidak memiliki pengaruh terhadap brand 

loyalty. Brand loyalty memiliki pengaruh terhadap repurchase intention.  

 

 

 

Kata kunci: social value, emotional value, functional value, brand 
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ABSTRACT 
 
 
 

  The sampling used in this study is nonprobability sampling and sampling 

using purposive sampling technique. The sample is 160 respondents, namely men and 

women. Data collection through online questionnaires. The data analysis technique in 

this study is SEM (structural equation modeling). 

  The test results show that social value and functional value have an influence 

on brand loyalty. Emotional value has no effect on brand loyalty. Brand loyalty has an 

influence on repurchase intention. 
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