
 

 

THE INFLUENCE OF PERFORMANCE 

EXPECTANCY, EFFORT EXPECTANCY, 

SOCIAL INFLUENCE, AND FACILITATING 

CONDITION ON INTENTION TO USE TOWARD 

SHOPEE MART IN INDONESIA 

 

 

 

 

TIKA WULANDARI 

3303015064 

 

 

 

DEPARTMENT OF INTERNATIONAL BUSINESS MANAGEMENT 

FACULTY OF BUSINESS 

WIDYA MANDALA CATHOLIC UNIVERSITY SURABAYA 

2019 

 



ii 

 

 

 

THE INFLUENCE OF PERFORMANCE 

EXPECTANCY, EFFORT EXPECTANCY, 

SOCIAL INFLUENCE, AND FACILITATING 

CONDITION ON INTENTION TO USE TOWARD 

SHOPEE MART IN INDONESIA 

 

 

 

UNDERGRADUATE THESIS 

Addressed to 

BUSINESS FACULTY 

WIDYA MANDALA CATHOLIC UNIVERSITY SURABAYA 

To Fulfill in Part the Requirements 

For the Economy Bachelor Degree 

International Business Management Study Program 

 

 

BY: 

TIKA WULANDARI 

3303015064 

 

FACULTY OF BUSINESS 

INTERNATIONAL BUSINESS MANAGEMENT STUDY 

PROGRAM  

WIDYA MANDALA CATHOLIC UNIVERSITY  

SURABAYA 

2019 



iii 

 

 

 



iv 

 

 



v 

 

 



vi 

 

 

FOREWORDS 

 

Tremendous gratitude to God for his blessing and guidance throughout the 

process of making this proposal complete in time. This proposal is a 

requirement that must be met to obtain a Bachelor of Management degree 

at the Faculty of Business Department of International Business 

Management Widya Mandala Catholic University Surabaya. During the 

preparation of this proposal, the author obtained a great help, guidance, and 

support of various parties. Therefore, the author would like to express his 

gratitude to: 

1. Dr. LodovicusLasdi, M.M. Ak. As the Dean of Business Faculty of 

Widya Mandala Catholic University Surabaya. 

2. RobertusSigit H.L., SE.,M.Sc as Chair of the Department of 

Management at Widya Mandala Catholic University in Surabaya. 

3. Dr. WahyudiWibowo, ST., MM., As the coordinator of the department of 

international business management at Widya Mandala Surabaya Catholic 

University. 

4. Dr. Lydia Ari, MM., as Advisor 1, who have taken the time, effort, and 

gives a lot of advice to guide writers in completing this final assignment. 

5. DeatriArumsariAgung, SE., M.Sc. as Advisor 2, who have taken the 

time, effort, and gives a lot of advice to guide writers in completing this 

final assignment. 

6. All my family who provide support and prayers so this proposal can be 

completed properly. 

7. Catherina Yamada, Michelle Angela Melemu, Melanie Shenna, 

GunawanSoetrisno, Cynthia ValenziCzita, Tessa Loniqa, Christina 

Lukman, and my beloved partner of life Ko Yoha who always cheer me up, 

and release my stress and for being my support system.  

8. All friends and other parties who cannot be named one by one, thank you 

for all the help and support. 

The author realizes that this proposal still has shortcomings due to 

limitation of time, knowledge and another factor. Therefore, all suggestions 

and criticism are accepted for the improvement of this final assignment. 

Hopefully this final assignment can provide benefits and insight for readers. 

 

Surabaya, 18 June 2019 

Researcher 

 

Tika Wulandari 



vii 

 

 

 

TABLE OF CONTENT 

COVER………………………………………………………………………...….ii 

APPROVAL PAGE…………………………………………………...………….iii 

VALIDATION PAGE………………...………………………………………….iv 

AUTHENTICITY STATEMENT AND PUBLICATION APPROVAL OF 

SCIENTIFIC PAPER .............................................................................................. v 

FOREWORDS ........................................................................................................ vi 

TABLE OF CONTENT .........................................................................................vii 

LIST OF TABLE…………………………………………………………………x 

TABLE OF IMAGE………………………………………………………………xi 

LIST OF APPENDIX…………………………………………...……………….xii 

ABSTRAK ........................................................................................................... xiii 

ABSTRACT ......................................................................................................... xiv 

CHAPTER I ............................................................................................................ 1 

1.1 Background ................................................................................................... 1 

1.2 Research Questions ....................................................................................... 9 

1.3 Objectives Study ............................................................................................ 9 

1.4 Significance of Study .................................................................................... 9 

1.5 The Writing Systematic ............................................................................... 10 

CHAPTER II ......................................................................................................... 11 

2.1 Theoretical Basic ......................................................................................... 11 

2.1.1 Unified Theory of Acceptance and Use of Technology (UTAUT) ...... 11 

2.1.2 Performance Expectancy ...................................................................... 13 

2.1.3 Effort Expectancy ................................................................................. 14 

2.1.4 Social Influence .................................................................................... 15 

2.1.5 Facilitating Conditions .......................................................................... 16 

2.1.6 Intention to Use ..................................................................................... 17 

2.2 Previous Research ....................................................................................... 19 

2.3 Hypothesis Development ............................................................................ 23 



viii 

 

2.3.1 Relationship between Performance Expectancy and Intention to Use . 23 

2.3.2 Relationship between Effort Expectancy and Intention to Use ............ 24 

2.3.3 Relationship between Social Influence and Intention to Use ............... 25 

       2.3.4 Relationship between Facilitating Condition and Intention to Use ...... 26 

   2.4 Research Framework .................................................................................... 28 

CHAPTER III ....................................................................................................... 29 

3.1 Research Design .......................................................................................... 29 

3.2 Variable Identification, Operational Definition and Variable ..................... 29 

        3.2.1 Variable Identification ......................................................................... 29 

     3.2.2 Operational Definition ......................................................................... 30 

    3.2.2.1 Performance Expectancy (PE) ....................................................... 30 

    3.2.2.2 Effort Expectancy (EE) .................................................................. 30 

    3.2.2.3 Social InfluenLce (SI) .................................................................... 31 

    3.2.2.4 Facilitating Condition (FC) ............................................................ 31 

    3.2.2.5 Intention to Use (IU) ...................................................................... 31 

   3.2.3 Variable Measurement .......................................................................... 32 

    3.3 Type and Sources of data ............................................................................ 33 

    3.4 Tools and Data Collection Method ............................................................. 34 

    3.5 Population, Sample and Sampling Method ................................................. 34 

3.6 Data Analysis Technique ............................................................................. 35 

3.7 Population, Sample, and Sampling Technique ............................................ 35 

3.7.1 Population ............................................................................................. 35 

3.7.2 Sample .................................................................................................. 36 

3.7.3 Sampling Techniques ............................................................................ 36 

3.8 Data Analysis .............................................................................................. 37 

3.8.1 Validity Test ......................................................................................... 37 

3.8.3 Hypothesis Testing ............................................................................... 38 

CHAPTER IV ....................................................................................................... 39 

4.1 Overview of Research Objects  Analysis .................................................... 39 

4.1.1 Characteristic of Respondent  Analysis ................................................ 39 

4.1.2 Characteristics of Respondents Based on Gender ................................ 39 



ix 

 

4.1.3 Characteristic of Respondents Based on Age ....................................... 40 

4.1.4 Characteristic of Respondents Based on Domicile ............................... 40 

4.1.5 Characteristic of Respondents Based on Occupation ........................... 41 

4.1.6 Characteristic of Respondents Based on Monthly Income ................... 41 

4.1.7 Characteristic of Respondents Based on Knowing the application ...... 42 

4.1.8 Characteristic of Respondents Based on Has Been Used Application . 43 

4.2  Data Description  Analysis ......................................................................... 43 

4.2.1 Variable Performance Expectancy Analysis ......................................... 45 

4.2.2 Variable Effort Expectancy Analysis ................................................... 46 

4.2.3 Variable Social Influence Analysis....................................................... 47 

4.2.4 Variable Facilitating Condition ............................................................ 48 

4.2.5 Variabel Intention to Use ...................................................................... 49 

4.3 Data Analysis Result ................................................................................... 49 

4.3.1 Validity Testing Analysis ..................................................................... 50 

4.3.2 Reliability Test Result Analysis ........................................................... 50 

4.3.4 Multiple Linear Regression Test Results Analysis ............................... 51 

4.3.5 t Statistic Testing Analysis ................................................................... 53 

4.3.6  F Statistic Testing ................................................................................ 54 

4.3.7 Determination Coefficient .................................................................... 55 

4.4 Discussion ................................................................................................... 56 

4.4.1 Relationship between Performance Expectancy and Intention to Use . 56 

4.4.2 Relationship between Effort Expectancy and Intention to Use ............ 57 

4.4.3 Relationship between Social Influence  and Intention to Use .............. 57 

4.4.5 Relationship between Facilitating Condition and Intention to Use ...... 58 

CHAPTER V ......................................................................................................... 60 

5.1 Conclusion ................................................................................................... 60 

5.2 Limitation .................................................................................................... 60 

5.3 Suggestion ................................................................................................... 61 

5.3.1 Academic Suggestions .................................................................... 61 

5.3.2 Practical Suggestions ...................................................................... 61 

 



x 

 

LIST OF TABLE 

 

Table 1.1. Numbers of Online Shoppers in Indonesia……………………2 

Table 1.2. Top 5 Consumer Goods Marketplace in Indonesia 

January-June 2017…...…………………………………...……… …........3 

Table 2.1. Comparison of Past Research and Current Research… ……..22 

Table 3.1. Classification question………………………………………..33 

Table 4.1. Respondents’ Characteristic Based on Gender…… …....……39 

Table 4.2. Respondents’ Characteristic Based on Age………………... ..40 

Table 4.3. Respondents’ Characteristic Based on Domicile……………..40 

Table 4.4. Respondents’ Characteristic Based on Occupation………. ….41 

Table 4.5. Respondents’ Characteristic Based on Income per Month….. 42 

Table 4.6. Respondents’ Characteristic Based on Knowing 

 Application…………………………………………………………….…42 

Table 4.7. Respondents’ Characteristic Based on  

Has Been Used application…………………………………………...…..43 

Table 4.8. Average Interval Score of Research Variable………………...44 

Table 4.9. Respondents' Perception on Performance 

 Expectation Variable……………………………………………….……45 

Table 4.10. Respondents' Perception on Effort Expectation Variable.…..46 

Table 4.11. Respondents' Perception on Social Influence Variable……...47 

Table 4.12. Respondents' Perception on Facilitating Condition Variable..48 

Table 4.13. Respondents' Perception on Intention to Use Variable..……49 

Table 4.14. Validity Test Result……………………………………….…50 

Table 4.15. Reliability Test Results……………………….………….......50 

Table 4.16. Multiple Linear Regression Result…………………..……....51 

Table 4.17. F Statistic Testing……………………………………………54 

Table 4.18. Results of the Determination Coefficient…………………...55 

 

 

 



xi 

 

TABLE OF IMAGE 

 

 

Figure 2.1. Research Framework………………………………………………28 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xii 

 

LIST OF APPENDIX 

 

APPENDIX 1   : QUESTIONNARE 

APPENDIX 2   : DATA PROCESSING RESULT 

APPENDIX 3   : QUESTIONNARE DATA RESULt 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 

 

ABSTRAK 

 

 

        Di era modern ini, perkembangan teknologi dan globalisasi telah 

menyebabkan perubahan pada budaya ekonomi masyarakat Indonesia. 

Internet telah menjadi salah satu media yang sering digunakan oleh 

masyarakat dalam melakukan komunikasi dan bisnis. Dengan adanya 

internet, maka terjadi perkembangan bisnis dalam basis online yang kini 

mulai diminati oleh masyarakat. Bisnis tersebut salah satunya adalah e-

commerce. E-commerce adalah transaksi jual beli (bisnis) menggunakan 

internet, ada pula perkembangan teknologi seperti smartphone merupakan 

salah satu factor pendukung dalam pengembangan e-commerce tersebut. 

Pemanfaatan teknologi dalam kegiatan berbelanja memiliki potensi besar 

dalam meningkatkan pendapatan masyarakat dan juga bagi perusahaan. 

Hasil pengujian menunjukan bahwa ekspektasi kinerja, kinerja usaha, 

pengaruh sosial, kondisi fasilitas mempunyai pengaruh secara signifikan 

dan memberikan pengaruh positif terhadap niat seseorang dalam 

menggunakan teknologi aplikasi. 

Dalam penelitian ini terdapat saran yang dapat diberikan peneliti yaitu 

agar Shopee Mart terus meningkatkan layanan untuk tetap mempermudah 

pengguna dalam berbelanja hanya dengan melalui aplikasi, memberikan 

reward terhadap konsumen yang merekomendasikan Shopee Mart dengan 

cara membagikan link atau pesan keteman, dan menambah fitur lebih 

banyak dalam layanan aplikasi berbelanja tersebut. 

Sebagai saran akademis diharapkan penelitian berikutnya menggunakan 

variabel – variabel lain seperti trust, price value, attitude, dan risk. 

 

 

Kata Kunci:Performance expectancy, effort expectancy, social influence, 

facilitating condition, intention to use. 
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ABSTRACT 

 

 

In this modern era, technological developments and globalization have 

caused changes in the economic culture of the Indonesian people. The 

internet has become one of the media that is often used by the public in 

conducting communication and business. With the existence of the internet, 

there has been a development of business in an online base that is now 

starting to be in demand by the public. One of these businesses is e-

commerce. E-commerce is a sale and purchase transaction (business) using 

the internet, there are also developments in technology such as smartphones 

is one of the supporting factors in the development of e-commerce. The use 

of technology in shopping activities has great potential in increasing 

people's income and also for companies. 

The test results show that performance expectancy, effort expectancy, 

social influence, facilitating conditions have a significant and positive 

influence on individuals intentions in using application technology. 

In this study there are suggestions that can be given by researchers, namely 

that Shopee Mart applications continues to improve services to make it 

easier for users to shop only through applications, provide rewards to 

consumers who recommend Shopee Mart by sharing links or messages to 

friends, and adding more features in the shopping application service.  

As academic advice, it is expected that subsequent research uses other 

variables such as trust, price value, attitude, and risk. 

 

Key Word: Performance expectancy, effort expectancy, social influence, 

facilitating condition, intention to use. 
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