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ABSTRAK 

 

 Penelitian ini bertujuan menganalisis pengaruh in-store characteristics, 

economic drivers, private labels characteristics, dan private labels loyalty terhadap 

store loyalty pada toko Innisfree di Surabaya. Persaingan industri ritel terutama 

sektor kosmetik memunculkan berbagai private label brand. Hal ini menjadi 

tantangan tersendiri bagi Innisfree untuk mampu bertahan dan memenangkan 

persaingan bisnis dengan menampakkan citra toko dan produk yang prima sehingga 

menarik konsumen baru dan mendorong loyalti di benak konsumen. 

 Teknik pengambilan sampel menggunakan metode non-probability sampling 

dengan cara purposive sampling. Sampel yang digunakan dalam penelitian ini 

berjumlah 150 responden dengan karakteristik responden antara lain merupakan 

responden berusia minimal 21 tahun yang pernah berbelanja di toko Innisfree 

Surabaya minimal tiga dalam setahun terakhir. Data dikumpulkan menggunakan 

kuesioner, kemudian dianalisis menggunakan SEM dengan program SmartPLS 3.0. 

 Hasil penelitian membuktikan bahwa in-store characteristics dan economic 

drivers berpengaruh signifikan terhadap store loyalty; private labels characteristics 

berpengaruh signifikan terhadap private labels loyalty; dan private labels loyalty 

berpengaruh signifikan terhadap store loyalty. 

 Saran penelitian bagi Innisfree Indonesia khususnya di Surabaya adalah 

menambah lokasi toko di wilayah lain Surabaya, bekerja sama dengan platform 

pembayaran seperti Go-pay dan Ovo, serta meningkatkan efektivitas karyawan 

terutama untuk konsultasi produk secara online maupun on the spot. 

 

Kata kunci: in-store characteristics, economic drivers, private labels 

characteristics, private labels loyalty, store loyalty   
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THE EFFECT OF IN-STORE CHARACTERISTICS, ECONOMIC DRIVERS, 

PRIVATE LABELS CHARACTERISTICS, AND PRIVATE LABELS LOYALTY 

TOWARD STORE LOYALTY ON INNISFREE IN SURABAYA 

 

ABSTRACT 

This research aims to analyze in-store characteristics, economic drivers, private 

labels characteristics, and private labels loyalty toward store loyalty at Innisfree 

store in Surabaya. Competition in the retail industry, especially in the cosmetics 

sector, has led to a variety of private label brands. This is a challenge for Innisfree 

to be able to survive and win the business competition by showing the image of 

stores and products that are excellent so that they could attract new consumers and 

encourage loyalty in the minds of consumers. 

The sampling technique was execute by using non-probability sampling by 

purposive sampling method. The sample used in this study amounted to 150 

respondents with the characteristics of respondents including among respondents 

aged at least 21 years old who had shopped at the Innisfree store in Surabaya at 

least three times in the past year. Data were collected using a questionnaire, then 

analyzed using SEM with the SmartPLS 3.0 program. 

The results of the study proved that in-store characteristics and economic 

drivers have a significant effect on store loyalty; private labels characteristics has a 

significant effect on private labels loyalty; and private labels loyalty has a 

significant effect on store loyalty. 

The suggestion for Innisfree Indonesia especially in Surabaya are: add store 

locations in other regions of Surabaya, co-op with payment platforms such as Go-

pay and Ovo, and then improve employee effectiveness especially for product 

consultations in online and on the spot. 

 

Keyword: in-store characteristics, economic drivers, private labels 

characteristics, private labels loyalty, store loyalty 

  


