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ABSTRAK 

 

Theofilus Teguh Prasetya NRP. 1423015192. Pengaruh Program Corporate Social 

Responsibility Arisan Jamban Terhadap Corporate Image PT. Tirta Investama di 

Mata Warga Desa Tenggilis Rejo dan Mendalan Kabupaten Pasuruan. 

 

Corporate Social Responsibility (CSR) dan citra perusahaan memiliki 

keterkaitan. Program CSR yang dilakukan sebuah perusahaan merupakan suatu 

bentuk tanggung jawab sosial perusahaan yang dapat membentuk citra perusahaan 

itu sendiri, sebab CSR erat hubungannya dengan masyarakat. Penelitian ini 

dilakukan untuk mengetahui apakah program CSR Arisan Jamban berpengaruh 

terhadap corporate image PT Tirta Investama di mata warga desa Tenggilis Rejo 

dan Mendalan Kabupaten Pasuruan. Dalam penelitian ini menggunakan 2 variabel 

X dan Y. Variabel X (CSR) menggunakan konsep triple bottom line yaitu 3P 

(Profit, People, Planet) yang dikemukakan oleh Wibisono. Sedangkan variabel Y 

(Corporate Image) menggunakan indikator yang dikemukakan Vos yaitu primary 

impression, familiarity, perception, preference, dan position. Metode yang 

digunakan dalam penelitian ini adalah metode survei. Alat bantu yang digunakan 

adalah kuesioner untuk mengumpulkan data dan disebarkan pada 100 warga yang 

terdapat pada desa Tenggilis Rejo dan Mendalan Kabupaten Pasuruan. Pada 

penelitian ini, ditemukan hasil bahwa CSR Arisan Jamban berpengaruh terhadap 

Corporate Image PT. Tirta Investama Keboncandi namun dalam kategori rendah 

tapi pasti. Selain itu penelitian ini juga menemukan adanya responden yang tidak 

mengenali perusahaan PT Tirta Investama, tetapi mengenal merek produk Aqua. 

 

Kata kunci: CSR, Arisan Jamban, Corporate Image, Pengaruh. 
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ABSTRACT 

 

Theofilus Teguh Prasetya NRP. 1423015192. The Impact of Corporate Social 

Responsibility Programme Arisan Jamban Towards Corporate Image of PT.Tirta 

Investama To The Eyes of Residents of Tenggilis Rejo and Mendalan Village 

Pasuruan Regency. 

 

Corporate Social Responsibility and Corporate Image are two linked 

components. CSR programme implemented by a particular company is considered 

a form of social responsibility that could create an image for the company itself. 

Since CSR is firmly attached to the society. This research has been conducted to 

find out whether the CSR programme Arisan Jamban contributes to the corporate 

image of PT. Tirta Investama and either To The Eyes of Residents of Desa Tenggilis 

Rejo and Mendalan Pasuruan Regency. Furthermore, this research utilizes two 

variables which are X and Y. The X variable (CSR) employs a triple bottom line 

concept that involves 3P (Profit, People, Planet) according to Wibisono. On the 

other hand, the Y variable (Corporate Image) operates an indicator which stated 

by Vos such as primary, impression, familiarity, perception, preference, and 

position. This research was conducted with survey method. The usage of the 

instrument to collect data is by questionnaires which already been distributed to 

100 peoples who are currently living in Desa Tenggilis Rejo and Mendalan 

Pasuruan Regency. Turning to the result, it is discovered that CSR Arisan Jamban 

affects the corporate image of PT. Tirta Investama Keboncandi. However, the 

impact has been categorized by the researcher as low and yet certain. Although, 

this research has found that there were several respondents that do not recognize 

the company; PT.Tirta Investama, but aware of the brand product “Aqua” itself. 
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