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ABSTRAK 
 
 

 
Impulse buying merupakan perilaku yang menarik bagi pengusaha ritel 

modern, karena impulse buying dapat membawa dampak positif bagi pengusaha 
ritel modern. Terdapat beberapa faktor yang dapat menciptakan impulse buying, 
salah satunya adalah faktor lingkungan toko. Lingkungan toko adalah lingkungan 
yang relatif tertutup yang dapat menimbulkan dampak berarti pada afeksi, kognisi 
dan perilaku konsumen. Selanjutnya ada elemen promosi yang dapat memberikan 
stimulus kepada para konsumen untuk melakukan pembelian impulsif di toko. 
Penelitian ini bertujuan untuk meneliti pengaruh pengaruh price discount, bonus 
pack dan store atmosphere terhadap impulse buying konsumen transmart 
kalirungkut di surabaya. 

Desain penelitian yang diajukan ini adalah penelitian kausalitas. Data 
penelitian diperoleh dengan membagikan kuesioner kepada sebagian konsumen 
Transmar Kalirungkut Surabaya. Teknik yang digunakan untuk menarik sampel 
adalah teknik purposive sampling. Sampel penelitian ini sebanyak 115 orang 
responden. Hasil penelitian ini menemukan bahwa price discount, bonus pack, 
dan store environment berpengaruh positif dan signifikan terhadap impulse buying 
konsumen Transmart Kalirungkut. 
 
Kata Kunci: Price Discount; Bonus Pack; Store environment, Impulse Buying, 
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ABSTRACT 
 
 
 

Impulse buying is a behavior that is of interest to the modern retail 
entrepreneur, since impulse buying can bring positive impact to the modern retail 
entrepreneurs. There are several factors that can create impulse buying, one of 
which is the environmental factor. The store environment is a relatively closed 
environment that can impact means on affection, cognition and behaviour of 
consumers. Furthermore there is an element of promotion which can provide a 
stimulus to the impulsive consumer to make a purchase at the store. This research 
aims to examine the influence of the influence of the price discount, bonus pack 
and store atmosphere against impulse buying consumers transmart kalirungkut in 
surabaya. 

This proposed research design is the study of causality. Research data 
obtained by distributing the questionnaire to most consumers Transmar 
Kalirungkut in Surabaya. Techniques used to draw a sample of purposive 
sampling technique was. The sample of this research as many as 115 people 
respondents. The results of this study found that the price discount, bonus pack, 
and store environment positive and significant effect against impulse buying 
consumers Transmart Kalirungkut. 
 
Keywords: Discount Price; Bonus Pack; Store environment, Impulse Buying, 
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