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ABSTRAK 
 
 
 
YOANITO BONO BAGAS SATRIA NRP.1423015051. TINGKAT 

PENGETAHUAN WARGA SURABAYA MENGENAI LOGO SPBU 

PASTI PRIMA MILIK PT PERTAMINA 

 

Penelitian ini membicarakan mengenai bagaimana tingkat 

pengetahuan warga Surabaya mengenai logo SPBU Pasti Prima milik PT 

Pertamina. SPBU Pasti Prima diluncurkan pada bulan Mei 2015. SPBU 

Pasti Prima akan menyajikan pengalaman baru ‘Beyond Fuel’ berupa 

pelayanan non-fuel retail, pelayanan energi terpadu dan layanan digital 

untuk kenyamanan konsumen. Pertamina melalui SPBU sebagai 

komunikator berusaha memberi sebuah pesan (Stimulus) mengenai logo 

SPBU Pasti Prima kepada konsumen SPBU (Organism) dengan tujuan 

menimbulkan suatu respon (Response) berupa tingkat pengetahuan. 

 

Peneliti menggunakan tiga indikator elemen logo yaitu elemen 

bentuk, elemen warna, dan elemen tipografi. Penelitian ini menghasilkan 

kesimpulan bahwa warga Surabaya memiliki tingkat pengetahuan tinggi 

mengenai logo SPBU Pasti Prima milik PT Pertamina. 

 
 
 
 
 
 
 
 
 
 
 

 

Kata Kunci : Tingkat Pengetahuan, Logo, SPBU Pasti Prima 
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ABSTRACT 
 
 
 
YOANITO BONO BAGAS SATRIA NRP.1423015051 . LEVEL OF 

KNOWLEDGE SURABAYA CITIZEN ABOUT LOGO PASTI PRIMA 

GAS STATION OWNED BY PT PERTAMINA 

 
This research talking about what is the level of knowledge 

Surabaya citizen about the logo gas stations of Pasti Prima owned by PT 

Pertamina. Pasti Prima gas stations be launched in May 2015 .Gas 

stations will be presenting new experience ‘beyond fuel’ non-fuel retail of 

service, energy services integrated and digital services for comfort 

consumers. Pertamina through stations as communicator trying to give a 

message (stimulus) about the Pasti Prima gas station to consumers 

stations (organism) with a view to a response (response) of the 

knowledge. 

 
Researchers used three indicators logo elements that the shape, 

elements of color, and typography .This research produce conclusion that 

the surabaya has a high knowledge about Pasti Prima logo is owned by 

PT Pertamina. 

 
 

 

Keywords: Level of Knowledge, Logo, Pasti Prima 
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