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ABSTRAK

Persaingan antar bisnis ritel yang berkembang sangat pesat
menuntut peritel untuk meningkatkan strategi agar konsumen menjadi loyal
pada private label dan toko. Store loyalty dapat dipengaruhi oleh private
label loyalty dan private label loyalty dipengaruhi oleh empat faktor, yaitu:
private label image, trust in private label, private label quality, dan private
label price. Keempat faktor tersebut memiliki peranan penting dalam bisnis
ritel dimana dibutuhkan kesetiaan dari pelanggan.

Penelitian ini bertujuan untuk menguji pengaruh private label image,
trust in private label, private label quality, private label price terhadap
store loyalty melalui private label loyalty pada Giant Rajawali Suarabaya.
Sampel vyang digunakan sebanyak 150 responden. Penelitian ini
menggunakan teknik analisis SEM dengan bantuan program LISREL 8.70.
Hasil penelitian menunjukkan bahwa private label image, trust in private
label, private label quality, dan private label price memiliki pengaruh
positif terhadap private label loyalty. Kemudian private label loyalty juga
memiliki pengaruh yang positif terhadap store loyalty.

Kata Kunci: private label image, trust in private label, private label quality,
private label, store loyalty, private label loyalty
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ABSTRACT

The competition among retails business is growing which demand
the retailer to improve the strategic to maintain the customer’s loyalty
toward the private label and the store. Store loyalty can be affected by
private label loyalty and private label loyalty influenced by four factors,
namely: private label image, trust in private label, private label quality, and
private label price. These four factors play an important role in the retail
business where customer loyalty is required.

This study aim is examine the effect of private label image, trust in
private label, private label quality, private label price to store loyalty
through private label loyalty at Giant Rajawali Suarabaya. The sample used
is 150 respondents. This study uses SEM analysis technique with LISREL
8.70 program. The results showed that private label image, trust in private
label, private label quality, and private label price have a positive influence
on private label loyalty. Moreover private label loyalty also has a positive
influence on store loyalty.

Keywords: private label image, trust in private label, private label quality,
private label, store loyalty, private label loyalty
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