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PENGARUH CONSUMER ANXIETY, ESCAPISM, DAN 

GRATIFICATION SHOPPING TERHADAP COMPULSIVE 

BUYING PADA TOKO BUKU GRAMEDIA  

DI TUNJUNGAN PLAZA 

 

ABSTRAK 

Pembelian kompulsif merupakan suatu fenomena yang 

banyak melanda kehidupan masyarakat terutama yang tinggal di 

perkotaan. Pembelian kompulsif memiliki konsekuensi jangka 

pendek dan jangka panjang. Konsekuensi jangka pendek bentuknya 

dapat bersifat positif seperti pengurangan stres dan ketegangan. 

Konsekuensi jangka panjang, merupakan hal yang merugikan dalam 

bidang ekonomi dan psikologis seperti tingginya tunggakan kartu 

kredit, beban hutang pribadi yang berlebihan, rendahnya tabungan, 

terjerat kasus hukum, munculnya perasaan rendah diri, rasa bersalah, 

depresi, cemas, frustasi serta munculnya konflik interpersonal. 

Penelitian ini bertujuan untuk menguji pengaruh consumer 

Anxiety, escapism, dan gratification shopping yang menyebabkan 

compulsive buying pada Toko Buku Gramedia di Tunjungan Plaza. 

Sampel yang digunakan sebanyak 150 responden. Memakai teknik 

sampling yaitu purposive sampling. Penelitian ini menggunakan 

teknik analisis SEM dengan bantuan program LISREL 8.70.  

Hasil penelitian menunjukkan bahwa terdapat pengaruh 

positif antara consumer anxiety terhadap compulsive buying, 

consumer anxiety terhadap escapism, escapism terhadap compulsive 

buying, dan gratification shopping terhadap compulsive buying. 

 

Kata Kunci :  Consumer Anxiety, Escapism, Gratification 

Shopping, Compulsive Buying 
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THE EFFECT OF CONSUMER ANXIETY, ESCAPISM, AND 

GRATIFICATION SHOPPING  TO COMPULSIVE BUYING AT 

THE GRAMEDIA BOOKSTORE IN TUNJUNGAN PLAZA 

 

ABSTRACT 

Compulsive buying is a phenomenon that many people's 

lives, especially those living in urban areas. Compulsive purchases 

have short-term and long-term consequences. The short-term 

consequences of its form can be positive such as stress reduction and 

tension. Long-term consequences, which are detrimental to the 

economic and psychological aspects such as high credit card arrears, 

excessive personal debt burdens, low savings, entangled legal cases, 

the emergence of feelings of inferiority, guilt, depression, anxiety, 

frustration and interpersonal conflict. 

This research aims to test the influence of consumer Anxiety, 

escapism, and gratification shopping that causes compulsive buying 

at the Gramedia Bookstore in Tunjungan Plaza.The sample used as 

many as 150 respondents.  Purposive sampling technique that is 

wearing a sampling This research uses the SEM analysis techniques 

with the help of 8.70 LISREL program. 

The results showed that there is a positive influence among 

consumer anxiety against compulsive buying, consumer anxiety 

towards escapism, escapism against compulsive buying, and 

gratification shopping against compulsive buying. 

Keywords :  Consumer Anxiety, Escapism, Gratification 

Shopping, Compulsive Buying 

 

 


