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ABSTRAK 

 

Debora Liliana Wati Harefa. NRP 1423014104. Jaringan Komunikasi 

Penerima Program Corporate Social Responsibility (CSR) “GIRAS” 

(Giant Peduli Brantas) oleh PT. Hero Supermarket Tbk. di desa Sumber 

Brantas, kecamatan Bumiaji, Kota Batu (Studi pada Komunitas Petani 

“Tumpang Sari” di desa Sumber Brantas, kecamatan Bumiaji, Kota Batu). 

 Penelitian ini bertujuan untuk mengetahui jaringan komunikasi 

penerima program Corporate Social Responsibility (CSR) “GIRAS” 

(Giant Peduli Brantas) oleh PT. Hero Supermarket Tbk. pada Komunitas 

Petani “Tumpang Sari” di desa Sumber Brantas, Kecamatan Bumiaji, 

Kota Batu. Komunitas Petani “Tumpang Sari” menerima inovasi berupa 

bibit tanaman Apel Anna, Kopi Arabika dan Jambu. Penelitian ini 

menjelaskan mengenai proses terbentuknya jaringan komunikasi, yang 

berawal dari komunikasi dua arah dan berkembang menjadi komunikasi 

timbal balik sehingga dapat membentuk model komunikasi konvergensi. 

Penelitian ini menggunakan metode analisis jaringan, yang bertujuan 

untuk membantu peneliti dalam membuat peta hubungan (mapping) 

melalui Sosiogram. Melalui Sosiogram dapat diketahui peranan jaringan 

yang meliputi Klik, Opinion Leader, Laision, Bridge, Gatekeeper, Isolate 

dan Isolate dyad. Hasil dari penelitian ini peranan yang muncul pada 

jaringan Komunitas Petani “Tumpang Sari” yakni Opinion Leader, 

Isolate dan Isolate dyad. 

 

Kata Kunci: Jaringan Komunikasi, Program CSR “GIRAS” (Giant Peduli 

Brantas) PT. Hero Supermarket Tbk. 
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ABSTRACT 

 

Debora Liliana Wati Harefa. NRP. 1423014104. Communication 

Network Of Recipients Of Corporate Social Responsibility (CSR) 

“GIRAS” (Giant Peduli Brantas) Program by PT Hero Supermarket Tbk. 

in Sumber Brantas Village, Bumiaji Sub-district, Batu City. (Study in 

“Tumpang Sari” Community in Sumber Brantas Village, Bumiaji Sub-

district, Batu City). 

This research aims to find out the communication network of recipients of 

Corporate Social Responsibility (CSR) "GIRAS" (Giant Peduli Brantas) 

program by PT. Hero Supermarket Tbk. in "Tumpang Sari" community in 

Sumber Brantas village, Sub-district Bumiaji, Batu City. "Tumpang Sari" 

community received innovation likes Anna Apple, Arabica Coffee and 

Guava. This research describes the process of communication network, 

which originated from two-way communication and developed into a 

reciprocal communication so that it can form a convergence 

communication model. This study uses a network analysis method, which 

aims to assist researchers in making mapping maps through Sosiogram. 

Through Sosiogram can be seen the roles of the network communication 

that includes Click, Opinion Leader, Laision, Bridge, Gatekeeper, Isolate 

and Isolate Dyad. The results of this research roles that appear on the 

network of "Tumpang Sari" Community namely Opinion Leader, Isolate 

and Isolate dyad. 

 

Key words : Communication Network, CSR “GIRAS” (Giant Peduli 

Brantas) program of  PT. Hero Supermarket Tbk. 

 

 


