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ABSTRAK 

Tamara Elberta Suwandi NRP. 1423014017. MOTIF FOLLOWERS 

MENGIKUTI AKUN INSTAGRAM WWF INDONESIA “@wwf_id”. 

 Penelitian ini mencari motif followers mengikuti akun Instagram 

WWF Indonesia @wwf_id. WWF adalah singkatan dari “World Wildlife 

Fund for Nature”, WWF merupakan salah satu lembaga konservasi terbesar 

dan sangat berpengalaman di dunia. WWF mulai bekerja di Indonesia pada 

tahun 1962, WWF Indonesia sendiri menggunakan Instagram sebagai salah 

satu sarana mereka untuk menyampaikan pesan perlindungan alam kepada 

masyarakat luas khususnya followers akun mereka. 

 Anita Whiting dan David Williams menyebutkan terdapat sepuluh 

motif masyarakat menggunakan sosial media. Motif tersebut adalah: (1) 

Social interaction, (2) Information seeking, (3) Pass time, (4) 

Entertainment, (5) Relaxation, (6)Expression of opinions, (7) 

Communicatory utility, (8) Convenience utility, (9) Information sharing, 

dan (10) Surveillance/knowledge about others. Hasil penelitian menunjukan 

bahwa motif tertinggi followers akun @wwf_id merupakan motif 

Convenience utility, sementara motif terendah merupakan motif Relaxation. 

Kata Kunci: Motif, Sosial Media, Instagram,  followers, WWF. 
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ABSTRACT 

Tamara Elberta Suwandi NRP. 1423014017. MOTIVES FOLLOWERS 

FOLLOW WWF INDONESIA INSTAGRAM ACCOUNT "@wwf_id". 

 This research was looking for followers motives following WWF 

Indonesia Instagram account @wwf_id. WWF stands for "World Wildlife 

Fund for Nature, WWF is one of the largest conservation agencies and very 

experienced in the world. WWF began to work in Indonesia in 1962, WWF 

Indonesia itself using Instagram as one means to deliver a message of their 

natural protection to the wider community especially followers of their 

accounts. 

 Anita Whiting and David Williams mentions there are ten motives 

people using social media. The motives are: (1) Social interaction, (2) 

Information seeking, (3) Pass time, (4) Entertainment, (5) Relaxation, 

(6)Expression of opinions, (7) Communicatory utility, (8) Convenience 

utility, (9) Information sharing, dan (10) Surveillance/knowledge about 

others. Results of this research showed that the highest motives of followers 

account @wwf_id is Convenience utility motives, while the lowest is 

Relaxation motives. 

Key words: Motive, Social Media, Instagram, followers, WWF 
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