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ABSTRAK 

Laurentia Laura. 1423014011. Tingkat Pengetahuan Warga Desa Ring 1 Holcim 

Tuban  Mengenai  Program Corporate Social Responsibility English Village PT. 

Holcim Indonesia Tbk Tuban Plant. 

Penelitian ini bertujuan untuk mengetahui tingkat pengetahuan warga desa 

ring 1 Holcim tuban  mengenai program corporate social responsibility English 

Village PT. Holcim Indonesia Tbk Tuban Plant. Warga desa ring 1 tersebut 

mengikuti sosialisasi program English Village terlebih dahulu setelah itu 

mengikuti programnya. Penelitian ini menjelaskan mengenai proses komunikasi 

yang dilakukan secara tatap muka melalui sosialisasi yang  menimbulkan interaksi 

dua arah dan  menghasilkan efek kognitif. Dalam melihat efek kognitif tersebut 

diukur melalui indikator pengetahuan produk dan pengetahuan pelaksanaan milik 

Engel, J.F., Blackwell, R.D., & Miniard, P.W. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode survei melalui kuesioner. Penelitian ini 

menjelaskan mengenai proses komunikasi secara tatap muka yang  menimbulkan 

interaksi dua arah dan  menghasilkan efek kognitif. Hasil dari penelitian ini 

menunjukkan  tingkat pengetahuan warga desa ring 1 Holcim tuban  mengenai 

program corporate social responsibility English Village adalah tinggi. 

 

Kata kunci: Tingkat Pengetahuan, Program English Village, PT. Holcim Indonesia 

Tbk Tuban Plant 
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ABSTRAK 

 

Laurentia Laura. 1423014011. Level of villagers knowledge of Ring 1 Holcim 

Tuban Concerning Corporate Social Responsibility English Village program of 

PT.Holcim Indonesia Tbk Tuban Plant 

 This study aims to determine the level of knowledge of the villagers of 

ring 1 Holcim tuban about corporate social responsibility program English Village 

PT. Holcim Indonesia Tbk Tuban Plant. The villagers of ring 1 followed the 

socialization of the English Village program first afterwards following the 

program. This research describes the process of communication that is done face 

to face through socialization that lead to two-way interaction and produce 

cognitive effects. In viewing the cognitive effects are measured through indicators 

of product knowledge and knowledge of Engel's execution, J.F., Blackwell, R.D., 

& Miniard, P.W. This research uses quantitative approach with survey method 

through questionnaire. This study explains the process of face to face 

communication that leads to two-way interaction and produces cognitive effects. 

The results of this study indicate that the knowledge level of the villagers of ring 1 

Holcim tuban about the corporate social responsibility program of English Village 

is high. 

Keywords: Level of Knowledge, English Village Program, PT. Holcim Indonesia 

Tbk Tuban Plant 

 

 

 


