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ABSTRAK 

 

Perkembangan dunia fashion yang begitu cepat menyebabkan sebagian 
besar orang menyadari bahwa citra diri atau status merupakan hal yang 
penting bagi kehidupan sosial, namun dengan keterbatasan finansial tidak 
semua orang mampu membeli produk mewah tersebut. Hal ini 
menyebabkan fenomena maraknya praktik jual beli produk palsu. Produk 
palsu digunakan sebagai alternatif dari keberadaan barang mewah. 

Penelitian ini bertujuan untuk mengetahui pengaruh moral intensity, 
materialism, subjective norm, dan gender terhadap attitude toward 
counterfeiting fashion product pada konsumen pasar atom. Penelitian ini 
merupakan penelitian kausal dan kuantitatif. Sampel yang digunakan dalam 
penelitian ini sebesar 110 responden. Pengumpulan data dilakukan melalui 
alat bantu kuesioner dan diolah dengan teknik regresi linier berganda  
menggunakan program SPSS. Objek dari penelitian ini adalah pasar atom. 
Hasil dari penelitian ini menunjukkan bahwa moral intensity berpengaruh 
negatif dan signifikan, materialism berpengaruh positif dan signifikan, dan 
subjective norm berpengaruh positif dan signifikan terhadap attitude toward 
counterfeiting fashion product, serta gender tidak mempengaruhi terhadap 
attitude towards counterfeiting fashion product. 

 
Kata Kunci: Moral Intensity, Materialism, Attitude Toward Counterfeiting 
Fashion Product, Gender. 
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ABSTRACT 
 
 

The development of the fashion world so fast cause most people realize that 
self image or status is crucial for social life, but with the financial 
limitations not all people can afford to buy luxury products. This led to the 
phenomenon of the rampant practice of selling counterfeit products. 
Counterfeit products used as alternative from the existence of luxury goods. 
This research aims to know the influence of moral intensity, materialism, 
subjective norm, and gender against the attitude toward counterfeiting 
fashion product on the consumer market. This research is causal and 
quantitative research. The samples used in the study of 110 respondents. 
Data collection was done through questionnaires and tools processed with 
multiple linear regression technique using program SPSS. The object of this 
research is the Atomic market. The results of this research show that the 
moral intensity of the negative and significant, influential materialism 
influential positive and significant, and subjective norm of positive and 
significant effect against the attitude toward counterfeiting fashion product , 
as well as gender does not affect against the attitude towards counterfeiting 
of fashion product. 
 
 
Keywords: Moral Intensity, Materialism, Attitude Toward Counterfeiting, 
Gender. 

 
 
 


