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ABSTRAK 

 
 Penelitian ini bertujuan untuk menguji pengaruh Product Quality, 

Service Quality, Store Image,  dan Promotion Terhadap Brand Experience, 

Trust, dan Commitment pada Kentucky Fried Chicken jalan raya darmo 

Surabaya. 

Penelitian ini melibatkan pelanggan Kentucky Fried Chicken jalan 

raya darmo Surabaya. Sampel penelitian sebanyak 200 responden yang akan 

dianalisis dengan menggunakan model persamaan structural (SEM) dengan 

menggunakan program LISREL 8.70. 

Kesimpulan dari penelitian ini adalah Product Quality, Service 

Quality,Store Image,  dan Promotion memiliki pengaruh yang signifikan 

terhadap Brand Experience. Brand Experience juga memiliki pengaruh 
yang signifikan terhadap Trust, dan Commitment. 

 

Kata Kunci : Product Quality, Service Quality, Store Image, Promotion, 

Brand Experience, Trust, dan Commitment. 
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THE EFFECT OF PRODUCT QUALITY, SERVICE QUALITY, 

STORE IMAGE, AND PROMOTION OF BRAND EXPERIENCE, 

TRUST, AND COMMITMENT IN KENTUCKY FRIED CHICKEN 

HIGHWAY DARMO SURABAYA 

 

Tan Fuk Jiang 

Fukjiang@yahoo.com 

 

ABSTRACT 

 This study aimed to test the impact of Product Quality, Service 
Quality, Store Image, and Promotion on Brand Experience, Trust, and 

Commitment at Kentucky Fried Chicken on Darmo street Surabaya.  

The study involved the customers of the restourant. the sample of 

this study is 200 persons.The data would be analyzed with the structural 

equation modeling(SEM) using LISREL 8.70 program. 

The conclusion of this study is the Product Quality, Service 

Quality, Store Image, and Promotion have a significant effect on Brand 

Experience. Brand Experience also have a significant impact on Trust, and 

Commitment. 

 
Keyword: Product Quality, Service Quality, Store Image, Promotion, Brand 

Experience, Trust, and Commitment. 
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