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ABSTRAK 

 

Theresia Fristi Deviona Lodo NRP : 1423013012 Analisis Penerimaan 

Masyarakat mengenai Peduli Lingkungan Hidup dalam Iklan Internet 

“Unilever Bright Future – Selamat Tingal Hutan” 

 

Penelitian ini dilakukan untuk mengetahui bagaimana penerimaan 

masyarakat mengenai peduli lingkungan hidup dalam iklan internet unilever 

bright future – selamat tinggal hutan. Penelitian ini melihat bagaimana 

masyarakat menerima makna peduli lingkungan hidup melalui iklan 

unilever bright future berdasarkan pada cultural setting masing-masing 

informan. 

Teori yang digunakan adalah teori reception analysis milik Mc. Quail 

dengan paradigma encoding – decoding. Penelitian ini juga didukung 

dengan teori corporate social responsibility, teori iklan internet dan teori 

active audience yang dihubungkan dengan teori reception analysis.  

Jenis penelitian adalah deskriptif dengan menggunakan pendekatan 

kualitatif. Metode penelitian menggunakan reception analysis dengan 

paradigma encoding – decoding. Subjek penelitian adalah masyarakat dan 

iklan internet unilever bright future – selamat tinggal hutan, dimana 

masyarakat sebagai informan memiliki enam kriteria yakni berdasarkan 

gender,usia, hobby, pendidikan, pekerjaan dan etnis yang berbeda. 

Hasil dari penelitian ini bahwa masing-masing informan yang memiliki 

latar belakang budaya dan pengalaman yang berbeda, cenderung lebih 

banyak menempatkan dirinya dalam posisi dominated code pada setiap 
scene iklan unilever. Informan menganggap bahwa iklan unilever bright 

future – selamat tinggal hutan ingin menunjukkan bentuk kepedulian 

unilever terhadap lingkungan hidup secara global.  

  

Kata kunci : Reception Analysis, Lingkungan Hidup, Iklan Unilever Bright 

Future 
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ABSTRACT 

 

Theresia Fristi Deviona Lodo NRP : 1423013012 The Audience Reception 

of Community about Environmental Care in Internet Advertising “Unilever 

Bright Future – Selamat Tingal Hutan” 

 

This study was conducted to find out how the acceptance of the community 

about environmental care in internet advertising unilever bright future – 

goodbye forest. This study looks at how people receive the meaning of 

environmental care through unilever bright future’s ads based on the 

cultural setting of each informant. 

 

Theory used by Mc. Quail’s theory about reception analysis with encoding - 

decoding paradigm. This research is also supported by the theory of 
corporate social responsibility, internet advertising theory and the theory of 

active audience associated with the theory of reception analysis. 

 

The research type is descriptive by using qualitative approach. The 

research method used reception analysis with paradigm encoding - 

decoding. Research subjects are community and internet advertising 

unilever bright future - goodbye forest, where community as informant have 

six criterion that is based on gender, age, hobby, education, job and ethnic 

different. 

 

The results of this study that each informant who has a different cultural 

background and experience, tend to put more in the position of dominated 

code in every unilever ads scene. The informant assumes that unilever 

bright futures ads - goodbye forests want to show a unilever form of 

concern for the environment globally. 

 

  

Keywords : Reception Analysis, Enviromental Care, Unilever Bright Future 

Advertising. 

 




