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ABSTRAK

Billi Karunia Kusuma NRP. 1423012061. MOTIF PENDENGAR AKTIF

DALAM MENDENGARKAN PROGRAM ACARA “CATATAN

KAMU” RADIO EBS FM.

Penelitian ini meneliti motif para pendengar aktif mendengarkan

dan mengikuti program acara “catatan kamu” radio EBS FM dengan cara

mengirimkan sms dan mereka menceritakan segala curahan dan isi hati

mereka kepada penyiar program “catatan kamu”, baik masalah pertemanan,

persahabatan, bahkan percintaan mereka. Peneliti menggunakan teori motif

menurut Dennis McQuail, dimana terdapat empat kategori motif, yaitu

motif informasi, motif identitas pribadi, motif integrasi dan interaksi sosial,

dan motif hiburan.

Dengan teori motif menurut Dennis McQuail, peneliti dapat

menemukan motif apa yang paling tinggi dan dicari oleh para pendengar

aktif dalam mendengarkan program “catatan kamu” radio EBS FM.

Kata Kunci : Radio, Motif, Pendengar Aktif
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ABSTRACT

Billi Karunia Kusuma NRP. 1423012061. ACTIVE HEARING MOTIVES

IN THE LISTING PROGRAM EVENTS "YOUR NOTE" RADIO EBS

FM.

This research feels the motive of the active listener and the event

"your record" of EBS FM radio by transmitting sms and they tell all their

outpourings and hearts to the broadcasters of “your note" program, whether

it be their friendship, friendship and even romance. Researchers use the

motive theory according to Dennis McQuail, where there are four motive

categories, namely information motives, personal identity motives,

integration motives and social interactions, and entertainment motives.

With the motive theory according to Dennis McQuail, researchers

can find the motive of what is the most high and sought by the active

listener of "your note" radio program EBS FM.

Keywords: Radio, Motive, Active Listener
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