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ANALISIS PENGAMBILAN KEPUTUSAAN BELANJA WANITA 

INDONESIA TERHADAP BARANG MEWAH DAN BARANG UMUM 

 

Abstrak 

 

Penelitian ini menganalisis perbedaan keputusan pembelian wanita 

Surabaya terhadap barang mewah dan barang umum. Tujuan dari penelitian 

ini adalah 1) menganalisis perbedaan motivasi pembelian barang mewah 

dan barang umum, 2) menganalisis perbedaan sumber informasi pembelian 

barang mewah dan barang umum, 3) menganalisis perbedaan alternatif 

tempat pembelian barang mewah dan barang umum. Jenis penelitian ini 

adalah penelitian komparatif. Metode pengambilan data dilakukan dengan 

survei secara personal terhadap responden yaitu dengan menyebarkan 

kuisioner. Populasi dan sampel dalam penelitian ini adalah konsumen 

wanita di Surabaya dengan jumlah sampel 100 orang, dan teknik 

pengambilan sampel adalah teknik purposive sampling. Metode yang 

digunakan adalah uji beda sample berpasangan. Hasil penelitian 

menunjukkan bahwa 1) terdapat perbedaan antara motivasi pembelian 

barang mewah dan barang umum, 2) terdapat perbedaan antara sumber 

informasi pembelian barang mewah dan barang umum, 3) terdapat 

perbedaan antara alternatif tempat pembelian barang mewah dan barang 

umum. 

 

Kata kunci : keputusan pembelian, barang mewah dan barang umum 
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ANALYZE INDONESIAN’S WOMEN BUYING DECISION ON 

LUXURY GOODS AND GENERAL GOODS 

 

Abstract 

 

This study analyzed the difference in Surabaya women’s purchase 

decision of  luxury goods and general merchandise. The purpose of this 

study were 1) to analyze differences in motivation purchase luxury goods 

and general merchandise, 2) analyze the different sources of information 

purchase luxury goods and general merchandise, 3) to analyze differences 

in alternative places of purchasing luxury goods and general merchandise. 

This research is comparative  research. Method of data collection was done 

with a personal survey respondents, by distributing questionnaires. 

Population and samples in this study were female consumer in Surabaya 

with a sample of 100 people, and the sampling technique was purposive 

sampling technique. The method used is a paired samples t-test. The results 

showed that 1) there is a difference between motivation purchases of luxury 

goods and general merchandise, 2) there is a difference between the 

sources of information purchase of luxury goods and general merchandise, 

3) there is a difference between alternative places of purchase of luxury 

goods and general merchandise . 

 

Keywords : purchase decisions , luxury goods and general merchandise 

  


