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ABSTRAK 

 

Helena Demi Jonathan, NRP. 1423013060, Tingkat Pengetahuan Anggota 

Usaha Kecil Menengah PT. Telekomunikasi Indonesia Di Surabaya 

Mengenai Program Kemitraan Corporate Social Responsibility PT. 

Telekomunikasi Indonesia, Tbk Regional V Jawa Timur. 

 

 Penelitian ini bertujuan untuk mengukur rendah, sedang, dan 

tingginya tingkat pengetahuan anggota usaha kecil menengah PT. 

Telekomunikasi Indonesia Di Surabaya Mengenai Program Kemitraan 

Corporate Social Responsibility milik PT. Telekomunikasi Indonesia, Tbk 
Regional V Jawa Timur. Penelitian dilakukan karena program CSR tersebut 

disampaikan melalui website terbaru, yang dapat dikaitkan dengan konsep 

“The Triple Botton Line” milik John Eklington. Pada konsep tersebut, 

peneliti mempergunakan profit dan people.  

 Peneliti menggunakan pendekatan kuantitatif deskriptif dengan 

metode survei. Hasil dari penelitian ini menunjukan bahwa tingkat 

pengetahuan anggota usaha kecil menengah dalam PT. Telekomunikasi 

Indonesia di Surabaya mengenai program kemitraan CSR PT. 
Telekomunikasi Indonesia, Tbk Regional V Jawa Timur melalui website 

cenderung tinggi.  

 

Kata Kunci: Tingkat Pengetahuan, Corporate Social Responsibility, 

Program Kemitraan. 
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ABSTRACT 

 

Helena Demi Jonathan, NRP. 1423013060, Knowledge Level of Small and 

Medium Enterprises Member In Surabaya Concerning Corporate Social 

Responsibility Partnership Program of PT. Telekomunikasi Indonesia, Tbk 

Regional V East Java. 

 This study aims to measure the level of knowledge from each 

member of small and medium enterprises of PT. Telekomunikasi Indonesia 
In Surabaya Concerning Corporate Social Responsibility Partnership 

Program owned by PT. Telekomunikasi Indonesia, Tbk Regional V East 

Java. This particular research is done because the CSR program is promoted 

through the latest website, which can be associated with the concept of "The 

Triple Botton Line" property by John Eklington. In the concept, researchers 

use profit and people. 

 The researcher uses a descriptive quantitative approach with 

survey methods. The results of this study indicate that the level of 
knowledge of members of small and medium enterprises in PT. 

Telekomunikasi Indonesia in Surabaya on CSR partnership program PT. 

Telekomunikasi Indonesia, Tbk Regional V East Java through the website 

tends to be high. 

  

Keywords: Level of Knowledge, Corporate Social Responsibility, 

Partnership Program. 

 


