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ABSTRAK 

 

 

Keshia Angeline Rotty. NRP. 1423013065. Pengetahuan Masyarakat 

Surabaya Mengenai Tujuan Special Event Suryanation Motorland PT. 

Gudang Garam Tbk. 

 

Penelitian ini mendeskripsikan pengetahuan masyarakat Surabaya 

mengenai tujuan special event Suryanation Motorland milik PT. Gudang 

Garam Tbk yang diselenggarakan di Surabaya. Objek penelitian ini adalah 

pengetahuan mengenai tujuan special event Suryanation Motorland, dengan 

subjek penelitiannya adalah masyarakat Surabaya yang berusia antara 20-39 

tahun. Penelitian ini menggunakan lima indikator tujuan special event yang 

dinyatakan oleh Ruslan (2005), yaitu (1) Pengenalan perusahaan dan 

pengenalan produk; (2) Publikasi; (3) Citra Perusahaan; (4) Mempertahankan 

penerimaan; (5) Memperoleh Rekanan. 

 

 

Kata kunci: Pengetahuan, Tujuan special event, Suryanation Motorland, 

Gudang Garam Tbk. 
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ABSTRACT 

 

 

Keshia Angeline Rotty. NRP. 1423013065. Knowledge of Surabaya Society 

Regarding Special Event Suryanation Motorland Objectives PT. Gudang 

Garam Tbk. 

 

This research was aim to describe knowledge of Surabaya society 

regarding special event Suryanation Motorland objectives owned by PT. 

Gudang Garam Tbk. held in Surabaya. The object of this research is 

knowledge of special event Suryanation Motorland objectives, with the 

subject of this research is Surabaya society between the ages 20-39 year. This 

research uses 5 indicator of special event objectives stated by Ruslan (2005),  

that is (1) Company recognition and Product recognition; (2) Publication; (3) 

Corporate image; (4) Maintain acceptance; (5) Obtain partner. 

 

 

Key word: Knowledge, Special event objectives, Suryanation Motorland, 

Gudang Garam Tbk. 
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